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Mental health America
	Mental Health America is one of the leading nonprofit community-based organizations in the United States of America (Wiederhold, 2020). The organization's main objective is to address the needs of those living with mental illness across the 50 states in the USA. Apart from dealing with those affected by mental illness, the organization is concerned about all citizens' mental well-being.  Due to the corona pandemic affecting all people worldwide, the mental health American has been tasked with carrying out campaigns across the nation to create awareness about the pandemic and its effects on mental health. One of their popular campaigns over the last one year is the "lighten the load" campaign. The campaign aims at reducing the mental effects caused by the coronavirus pandemic. 
I have chosen Mental Health America (MHA) for the case study because of the rising number of mental health cases in the USA due to the corona pandemic. Every person worldwide has experienced mental difficulties associated with this pandemic (Neto et al. 2020). Approximately 7 in every ten youths suffer from mental health challenges at some point in their life over the past year. Thus, the mental health American wanted to help people maintain their mental health, especially among the youths who are the pandemic's major victims. 
From this case study, other communicators can learn that one should follow the key elements of communication for effective communication, which include identifying the target audience, setting realistic goals, developing a message, and staying relevant.  In the study conducted by the MHA, the message was explicitly directed to the youths experiencing mental illness due to the side effects of the corona pandemic. 
Mental Health America has a sole mission of promoting mental well-being and preventing mental illness (Goetzel et al., 2018). This mission is achieved through research, education, and advocacy. Through its leadership and over 200 affiliates, the MHA works tirelessly to ensure that the dignity and the rights of the people experiencing mental illness are catered for when making significant decisions. The B4stage4 philosophy also guides the MHA that mental health conditions should be identified early enough and treated before reaching the critical condition (Canady, 2020). MHA advocates for a healthy, humane, and just America where everyone is accorded equal opportunity to realize their full potential free from prejudice. 
The mental health America conducted the study to know how the coronavirus pandemic has disadvantaged the youths and how it has impacted their mental well-being. To formulate the survey, the organization collected data through its website on the youths and other people with mental illness due to job loss or any other corona effects that have affected their mental health. Apart from the online data, the organization affiliates worked from the grassroots and were familiar with the ground situation. The organization held meetings with the community members to get first-hand information on people's welfare suffering from mental problems and how they changed. 
Mental health America's goal for conducting mental campaigns is to help people experiencing mental problems regain their senses. The purpose of lightening the load campaign was to give a forum where people could share their challenges during this corona pandemic and develop ways to minimize mental challenges. As such, the campaign aimed at reducing the number of mental cases among the youths due to the coronavirus pandemic. 
The coronavirus has posed mental problems not only on the youths but also on all individuals. Mental health America's mission is to minimize and assist people suffering from mental complications and create awareness to the public on how to reduce mental problems. As such, this organization's goal to address mental issues during the corona pandemic is in agreement with its mission to reduce mental problems in society. Although some may argue that the mental health American's move to develop the "lighten the load" campaign was motivated by the pandemic, it served its mission to address mental health. 
 The campaign targeted the youth who have experienced challenges during the corona pandemic. Although their challenges differed from one youth to the other, there was the need to support them and ensure their mental safety. Although the campaign has been effective in creating awareness among this country's people, it experienced challenges. Many people are not open enough to discuss their mental problems, which posed a great challenge to the organization. Also, it is not easy to make arrangements to meet an individual during this pandemic period as many people fear contracting the coronavirus. The campaign has been of great benefit to all people, not only in the United States of American and across the globe, as it has highlighted ways of ensuring mental health during the pandemic. Therefore, people can use the same measures in case of an occurrence of another pandemic.  
To effectively perfect its campaign, the MHA adopted different strategies ranging from campaign to online awareness.  On online awareness, the organization published materials targeting healthy youths and the general public. Another strategy used was conferences and crusades. During the campaigns, a simple message was communicated, that is, if something is stressing, you share it and help lighten the load. The message requested the youths to share their problems and get assistance from experts and peers. 
 Some of the major methods used in research in this particular case study included the following:
Publications and feedback survey: regularly, MHA releases publications on its website on facts concerning mental health. The readers read and give feedback through the website.
Conferences: MHA holds conference meetings to educate people and create mental health awareness. During the sessions, people give feedback on the areas of concern on mental health.
The "lighten the load" campaign was started after the coronavirus has struck people and the nation. The campaign has been running for the last one years, and the world struggles to fight the corona pandemic. Its aim was not fixed at a specific time, but it supported the youths during the pandemic. The campaign has caused financial constraints to mental health American as it has used more than 1.9 billion dollars. 
Mental health American has over 200 offices across the country and thus used these offices to implement the campaign. Each office was supposed to highlight youths' target groups in their locations, carry out education, and identify those with mental problems. Over the months of the campaigns, the campaign has experienced tremendous changes and support across the country. This has motivated the organization to carry on with the campaign and help people throughout the pandemic period. 
	On evaluation, the program was a success since the youths and the general public were thoroughly educated on mental illness care and how to ensure mental health. The public was also sensitized to the rights of people living with mental illness. 
Although mental health America is tasked with carrying out research, civic education, and creates awareness on mental health, there is the need for more organizations to take the challenge and start educating people on mental health. Mental illness has been a challenge to many people, especially during the corona pandemic, and thus, more groups will give different insights and give more detailed assistance to citizens. 
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